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Profits up 9 per cent

   On Tuesday 13th August 2013 
ANSA McAL’s Chairman and Chief 
Executive, Mr. A. Norman Sabga 
declared that the Group saw a pro�t 
after tax of $310.1 million for the 
six-month period ending June 30, 2013 
which was 9.3 per cent higher than the 
comparable amount in 2012.

Speaking at the company’s Stockbro-
kers’ Meeting held at the company’s 
head o�ce on Maraval Road in Port-
of-Spain, Mr. Sabga said that ANSA 
McAL’s revenues for the half year 
increased by 7 per cent to $2.89 billion 
from $2.69 billion.

The Group’s �nance costs for the 
six-month period in 2013 totalled $6 

million, compared with $53.6 million in 
the same period in 2012. The conglom-
erate also saw its pro�t before tax 
increasing by 9 per cent to $405.4 
million in the 2013 half year from $370.9 
million in the comparable period in 
2012.

ANSA McAL’s manufacturing, packaging 
and brewing segment contributed 
$178.9 million or 44 per cent of the 
Group’s pro�t before tax �gure, which 
was 8 per cent more than the $165.6 
million reported in 2012. Mr. Sabga said 
that the Group’s $400 million invest-
ment in a new clay block plant had 
come on stream with the target for 
supplies to the market being the third 
quarter of this year. The Chairman stated 
that the Group was experiencing 
growth in both of its main beer brands, 
Carib and Stag.

Mr. Sabga articulated that the automo-
tive, trading and distribution segment 

reported a 46 per cent hike in its pro�t 
before tax contribution to $90.7 million 
from $62.1 million. This increase was 
attributed to the increase in sales of 
vehicles, which, according to the Chair-
man, indicates that the economy is 
quite buoyant. When asked about his 
expectations for the 2014 budget, Mr. 
Sabga commented that he did not 
expect any new taxes or any “tremen-
dous surprises” in the package.

“Whatever is being done to stimulate 
the economy seems to be working. I 
would hate to see anything in the 
budget that disturbs that,”  the Chair-
man went on to state that the decision 
in the 2013 budget to reduce the 
subsidy on premium gasoline may not 
have been as e�ective as an increase in 
fuel prices across the board.
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   Total assets of AMBL climbed from 
the restated $5.5 billion as at December 
2012 to $5.9 billion as at the end of June 
2013; this represents an improvement of 
6.8 per cent. Total liabilities rose by 9 per 
cent from $4 billion as at December 2012 
to $4.367 billion as at June 2013. Share-
holders’ equity also improved to $1.535 
billion from the year-end balance of $1.522 
billion.

Primarily due to unfavorable returns on its 
foreign (mostly, United States) investment 
portfolio, the pro�t attributable to share-
holders declined from $79.3 million in the 
half-year to June 2012 to $73.1 million in 
the �rst six months of 2013. This re�ected a 
shift in EPS from $0.93 in 2012 to $0.85 in 
the current period. The interim dividend of 
$0.15 remains unchanged and is likely to 
be paid in October.

The banking segment saw its operating 
income fall to $105.7 million from the 
$129.3 million earned for the same period 
in 2012. Total expense also declined, 
moving from the 2012 �gure of $74.1 
million to $54.4 million in the current 
half-year period. 

Consequently, primary pro�t contracted 
from $55.2 million in 2012 to $51.3 million. 
However, dividend income, which paid in 
cash, from its Tatil subsidiary of $27.65 
million in 2013 and $23.26 million in 2012, 
helped improve the comparative pre-tax 
pro�t �gures; for 2013, this �gure was 
$78.9 million while for 2012 it was $78.4 
million.  

Despite producing signi�cantly lower 
operating income, the mutual funds 
segment delivered a respectable pre-tax 
pro�t of $1.1 million; this compares with a 
loss of $1.37 million incurred for the 2012 
half-year. Total operating income 
contracted to $18.5 million from the prior 
half-year’s $26.9 million. In a similar vein, 
expenses moved from the 2012 �gure of 
$28.2 million to $17.1 million in the current 
period.

The life insurance segment reported a 6.2 
per cent improvement in operating 
income, which moved from $93.75 million 
in the six months to June 2012 to $99.5 
million in the current half-year. On the 
other hand, expenses increased at a 
slightly quicker pace, moving up by 6.5 per 
cent to $97 million from the comparative 
2012 �gure of $91 million. On that basis, 
pre-tax pro�ts su�ered a 5.5 per cent 
decline, moving from $2.72 million in 2012 
to $2.57 million in the half-year to June 
2013.

The general insurance segment delivered a 
7.6 per cent improvement in its total 
operating income, moving to $103.4 
million in the current period from the $96 
million reported for the half-year to June 
2012. 

Unfortunately, expenses accelerated at a 
much faster clip; this measure moved from 
a 2012 base of $50.4 million to a 2013 
�gure of $63.6 million. Consequently, the 
primary pro�t measure fell to $39.8 million 
from the $45.7 million reported for the 
half-year to June 2012. 

What helped improve the current period’s 
result was the inclusion of a dividend from 
Tatil Life Assurance of $29.95 million, 
which was paid in the form of shares. This 
transaction boosted this segment’s pre-tax 
pro�t for the current period up to $69.7 
million. 

Both this dividend and the one paid by 
Tatil to the banking parent are included 
under the eliminations segment. In total, 
eliminations in the current period 
amounted to $66.4 million with respect to 
income and $57.6 million relating to 
pre-tax pro�t.

The bank expects that adverse market 
adjustments, which occurred in May and 
June 2013, would be corrected in the 
second half of the current year. In addition, 
during this period, it should complete the 
full acquisition of Consolidated Finance 
Company Ltd from its parent company, 
ANSA McAL Ltd. These developments 
should stimulate a much better perfor-
mance in the second half of 2013.

AMBL’s share price started 2013 at $37.23. 
Surprisingly, on April 4, 2013, the price 
jumped to $40.00 with only 43 shares 
changing hands. Almost one month later, 
the next trade took place on April 29, 2013. 
On that day, the price dropped by $1.50 to 
$38.50, with only 818 shares traded. The 
largest trading day for this year was on July 
31, 2013, when 101,124 shares traded at 
$38.60. Last Friday, the share price closed 
at $38.58.

ANSA McAL Ltd owns 82.48 per cent of the 
total issued shares of 85,605,263. This 
concentration of ownership partly 
accounts for the infrequent trading activity 
in this security. 

HALF YEAR RESULTS FOR: 
ANSA MERCHANT BANK LIMITED/TATIL

ANSA—methodically 
building its base…

Overview

Segmental results

The future

The share price

This article appeared in the Business 
Guardian; August 2013 – Week Five
Written by Felix Pereira



BRUNSWICK   Happy Hour
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Our favourite seafood 
gets dressed up

   The ‘BRUNSWICK® Happy Hour’ 
series was launched at Paprika Restau-
rant,  located on Rust Street in St. Clair, on 
Thursday 22ndAugust 2013. This initia-
tive is being undertaken by Alstons 
Marketing Company Limited (AMCO), 
the local distributors of the 
BRUNSWICK® brand, and aims to show 
the ‘gourmet side’ of the Brunswick prod-
ucts as well as the versatility and ease at 
which they can be prepared. 

The launch at Paprika restaurant was 
attended by supermarket owners, 
buyers and media personnel.  The 2013 
T&T Ms. Universe contestants also paid a 
visit to the launch of the series.  The 
event featured live demonstrations by 
renowned local chefs and attendees got 
the chance to taste gourmet recipes 
including sardine pizza, a Peruvian dish 
called ‘Causa Lamenia’ made using 
BRUNSWICK® skinless boneless pink 
salmon, tuna cheese balls and mackerel 
kipper cakes. 

Five local restaurants, Paprika, Levels, 
Drink, Rise and Dream, will add gourmet 
BRUNSWICK® recipes to their regular 
menu during their happy hour (5-9pm) 
for a period of 5 weeks from Friday 30th 
August to Friday 27th of September 
2013.

Each week there will be a ‘Feature Night’ 
where customers can engage with the 
brand and receive free premiums for 
participation in the promotion. 

On Friday 6th September 2013 AMCO 
hosted their second feature night at 
Levels Restaurant, Ariapita Avenue.

Upcoming ‘Feature Nights’ are:
•  Friday 13th September 2013: 
   Rise Restaurant, Chaguanas
• Friday 20th September 2013: 
  Dream Lounge, San Fernando
• Friday 27th September 2013: 
   Drink! Bistro & Lounge, Woodbrook
 
See below for some highlights from the 
‘BRUNSWICK® Happy Hour’ at Paprika 
Restaurant:  

(A very special thank you to trinicooks.com and Scorch Magazine for their 
photography at the event)



You will need: 
2 cans BRUNSWICK® Tuna, drained
4 plantains, almost ripe, sliced lengthways 1/4” thick
1/4 cup / 50 ml vegetable oil to fry plantains
1 tbsp / 15 ml vegetable oil
1 onion, �nely chopped
2 cloves garlic, chopped
1/3 cup chopped fresh herbs (parsley, thyme) 
1/2 tsp allspice
1 tsp / 5 ml lime juice
1/3 cup chopped olives
1/2 cup grated cheese

Heat 1/4 cup oil in a large frying pan. Fry plantains until golden on both 
sides, remove and drain on paper towels. Sauté onion, garlic and herbs 
with 1 tbsp oil until tender and aromatic, about 5 minutes. Add 
BRUNSWICK® Tuna, allspice and lime juice. Stir and simmer for about 5 
minutes. Remove from heat and stir in olives. Spread the cooled mixture 
onto plantain slices. Gently roll up and hold together with toothpick. 
Place in lightly greased 10" pie plate or large shallow glass heatproof 
dish. Sprinkle with grated cheese and bake in preheated (350°F) oven for 
about 20 minutes. 

Serves 6.
Total preparation time: 30 minutes.  
Enjoy!

 

Recipe

Look out for the next issue of the Corporate Broadcast where we’ll be bringing you another yummy recipe 
for your favourite BRUNSWICK® Canned Seafood.

You can �nd BRUNSWICK® Canned Seafoods Online at:
http://www.brunswick.ca

http://www.youtube.com/brunswicktt

http://instagram.com/brunswicktt

https://www.facebook.com/Brunswicktt

Do you want to try something a little di�erent with your favourite 
BRUNSWICK® Tuna? Well here’s a recipe for BRUNSWICK® 
Tuna Stu�ed Plantains!



CHAIRMAN ON THE MOVE 2013
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Visit #6: TOMCO

  On Friday 2nd August 2013 our 
Group Chairman and Chief Executive, Mr. 
A. Norman Sabga visited our sister isle of 
Tobago for visit #6 in this year’s Chairman 
on the Move campaign. Mr. Andre  Jace-
lon , General Manager – Tobago Market-
ing Company Limited (TOMCO) led an 
in-depth tour of TOMCO’s facilities across 
Tobago, including their main warehouse, 
Standard Distributors Limited, ABS and 
ANSA Automotive.

Scroll on for a look at some highlights 
from the Chairman’s visit to TOMCO. 
(Even though we didn’t see any pics of it, 
we are almost certain that a stop at Store 
Bay took place at some point during the 
day        )



From right to left: Mr. Ramesh Sookhoo, Mr. Ricardo Lall, Mr. Rakesh Singh, Mr. Vishal Bhagwandeen, Mr. Andy Mitchell, Ms. Trishelle Howell, 
Mr. Azard Mohammed – Manager, Mr. Kerron Mohammed, Mr. Arjune Bharath – Supervisor Mr. and Brian de Caires - Director/General Manager 

..
..

..
..

..

   The results of a 100% stock count of 
the Parts inventory of ANSA Automotive 
that was conducted during the month of 
May con�rmed that there were ZERO 
variances at the San Fernando Branch in 3 
divisions - Classic Motors, Diamond Motors 
and Mc Enearney Motors. This follows ZERO 
variances that were obtained after the 
annual stock count 2012 at the San  

Fernando Branch in 2 divisions - Classic 
Motors and Mc Enearney Motors.

A zero variance result after a  stock count 
con�rms that every item of inventory is 
accounted for and that standard operating 
procedures are strictly observed.  This is a 
�rst time ever achievement for the San 
Fernando Branch

In recognition of their outstanding perfor-
mance, members were  presented with 
awards at a reception held in their honour 
on Friday 23rd August 2013. 

OUTSTANDING PERFORMANCE AT ANSA AUTOMOTIVE

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Keep up the good work



   Being the avid cricket fans that we are, 
the ANSA McAL family turned out in their 
numbers to the Hospitality Suite at the 
Queen’s Park Oval to show their support at 
the Limacol CPL T20 Tournament. The 
Tournament ran from Wednesday 7th 
August to Saturday 24th August 2013 and 
the Jamaica Tallawahs emerging victorious 
after beating the Guyana Amazon Warriors 
by seven wickets with 15 balls in hand.

Here are some highlights from the action in 
the ANSA McAL Hospitality Suite:

CRICKET...GLORIOUS CRICKET

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Limacol CPL T20 2013

Mrs. Monica Drayton–Worrell, wife of the Governor of the Central Bank of Barbados, 
receives a bouquet from Dr. Anthony N. Sabga, Chairman Emeritus of the ANSA McAL 
Group of Companies. Mrs. Drayton-Worrell was a guest at the ANSA McAL Hospitality 
Suite at the Queen’s Park Oval for the first semi-final match of the Limacol CPL T20 
Tournament on Thursday 22nd August 2013..

..
..

..
..

..
..

..
.



   We salute Mr. Kenny Fraser and 
Mr. David Ban�eld from Alstons Ship-
ping Limited on the occasion of their 
retirement. Mr. Fraser has been 
employed with the company since 
1971 and Mr. Ban�eld has been with 
them since 1983, together they boast 
of over 70 years of service!

Alstons Shipping Limited and the rest 
of the ANSA McAL Group of Companies 
thank Mr. Fraser and Mr. Ban�eld for 
their decades of dedicated service.

HAPPY RETIREMENT!

   Do you remember the Trinidad 
and Tobago national �ags which our 
Group distributed to all local employ-
ees in 2012?   Well it seems like one of 
our red, white and black emblems 
made it all the way to Brazil....and not 
just to Brazil, but �ying, seemingly, 
alongside Pope Francis’ convoy as it 
made its way through the city of Rio de 
Janeiro during the Catholic Church’s 
World Youth Day 2013. Kirwin 
Girdharry from ANSA McAL’s Premier 
Card Department attended the Confer-
ence and �ew our �ag proudly for the 
world to see. 

TRINI PRIDE...

ANSA McAL’s Group Corporate Communications Manager, Ms. Sharon Balroop (second from left) presents members of the 
Helping Hands Alliance with two trophies that were donated by ANSA McAL towards the organization’s hosting of a fund-raising
football tournament. From left to right are Mr. Niran Persad – Support Member, Ms. Vanessa Harrikisoon – President, 
Mr. Devendra Seepersad – Executive Member and Mr. Brehme Nandlal - Communications and Public Relations Officer. The 
Helping Hands Alliance is a volunteer group of socially aware individuals whose main goal is giving back to the community in
whatever way possible. They are a non- profit organization that has always been self-funded. Fund-raising events conducted 
thus far include a Bar-B-Que sale, raffle and the recent Football Tournament and Fun Day.  In 2012, the group received a National 
Youth Award from the Ministry of Gender, Youth and Child Development for best National Youth/ Community Organisation.  
In May 2013, the group launched the ‘Family Project 2013’, aimed at helping several needy families improve their current living 
situations...

..
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..
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..

..
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CSR HIGHLIGHTS
ANSA McAL Lends a Hand to the Helping Hands Alliance

Jaguar Land Rover: A Big Brand Doing Big Things
ANSA Automotive Limited is committed to positively impacting our community with special emphasis on our future generation. With that 
in mind, ANSA Automotive’s Trafalgar Motors exhibited that commitment by sponsoring the uniforms for the Trinidad and Tobago National 
School Boys Rugby Team to compete in Ontario Canada during the August 4th – 8th tournaments. The young men, whose ages range from 
�fteen to nineteen, wore their uniforms proudly as they represented their country, winning two out of the three games. Trafalgar Motors 
understands the importance of youth empowerment through sport and was happy to assist the young men in their sporting ventures. 



//// INTERNATIONAL NEWS

Sold around the world, from London to 
Los Angeles, Sydney to Shanghai, Turin 
to Tokyo, the Range Rover remains the 
ultimate choice for the luxury SUV 
customer

"The Range Rover is really four vehicles in 
one," says Land Rover Managing Director 
Mr.Phil Popham. "It's a seven-days-a-
week luxury motor car; a leisure vehicle 
that will range far and wide on the 
highways and no ways of the world; a 
high performance car for long distance 
travel; and a working cross-country 
vehicle."

From princes to politicians, from rock 
gods to rock climbers, from footballers to 
farmers, the Range Rover has always 

  There have been three generations 
of Range Rover. The original, now known 
as the Classic, went on sale in 1970 and 
continued in production, with numerous 
upgrades and a multiplicity of variants, 
for just over 25 years. 

The second-generation vehicle, known 
as the P38a, went on sale in 1994 and 
was replaced in 2001 by the current 
model. The continuing success of the 
Range Rover ensured that other 
premium makers jumped into the 
booming luxury SUV market. The latest 
version has enjoyed higher annual sales 
than any previous models and continues 
to be popular around the world. 

appealed to a diverse group of custom-
ers. 

A second model line, the Range Rover 
Sport, was launched in 2005, aimed at 
more sports-oriented driver-focused 
customers. It has been a great success, 
and in 2007 was Land Rover's biggest 
selling vehicle worldwide.

In 2010, a further member of the Range 
Rover family was added, taking the 
portfolio to three model lines. The new 
vehicle was smaller, lighter and more 
fuel e�cient, tying in perfectly with the 
Range Rover brand's commitment to 
environmental sustainability. Yet it was 
no less premium, no less luxurious, and 
no less special than the other Range 
Rover models.

OVER 40 YEARS OF RANGE ROVER

1966   Work began on the �rst Range Rover prototype, known 
                 as the '100-inch station wagon'

1970   The original two-door Range Rover – known as the 
                 Classic – goes on sale

1971  Range Rover receives the RAC Dewar Award for 
                Outstanding Technical Achievement

 1972  The Range Rover is the �rst vehicle to cross the Darien 
                  Gap on a British Army Trans-America expedition

1974   Range Rover completes West to East Sahara desert 
                 expedition – 7,500 miles in 100 days

1977  A modi�ed Range Rover wins the 4x4 class in the 
                 London-Sydney Marathon, a gruelling 30,000 km 
                 (18,750 miles) event and the longest ever speed-based 
                 car rally

1979  A specially modi�ed Range Rover wins the �rst Paris-
                  Dakar rally (a Range Rover wins again in 1981)
                

1981  First production four-door Range Rover appears along 
                with the �rst factory-produced limited-edition Range 
                Rover – the 'In Vogue'
                

1982  Automatic transmission becomes available on 
                 Range Rover
                
1983  Range Rover 5-speed manual gearbox is introduced
                
1985  The diesel-powered Range Rover 'Bullet' breaks 27 
                speed records, including a diesel record for averaging 
                more than 100mph for 24 hours
                
1987  Range Rover launched in North America
                

1989   Range Rover is the world's �rst 4x4 to be �tted with 
                 ABS anti-lock brakes

1990   Limited Edition CSK – named after founder Charles 
                Spencer King – is launched as a sportier Range Rover

1992  Range Rover Classic is the world's �rst 4x4 to be �tted 
                with electronic traction control (ETC)

1992  Long-wheelbase LSE (known as County LWB in the US) 
                launched

1992   Automatic electronic air suspension introduced, a 
                world �rst for a 4x4

1994  Second-generation (P38a) Range Rover goes on sale

1996  Range Rover Classic bows out after total production 
               of 317,615 units
                
1999  Limited Edition Range Rover Linley appears at London 
                Motor Show

2001  All-New Range Rover (L322) launched
                
2002  Half-millionth Range Rover produced at the Solihull plant

                2005  Second model line – the Range Rover Sport – launched
                
2006  Terrain Response and TDV8 diesel introduced
                

2009  Range Rover features all-new LR-V8 5.0 and 5.0 
               supercharged petrol engines and technology updates
                
2010  Range Rover celebrates its 40th anniversary
                
2010  All-New compact Range Rover to be revealed at 
               Paris Motor Show

This article appeared in the CarTalkTT: August/September 2013; Issue 59
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NOTICE:
if you would like to see your subsidiary’s employees, events and 
current promotions featured in the Corporate Broadcast, please 
submit articles, well captioned photos and ads to 
shereen.ali@ansamcal.com 

Let’s Find Out...
PAINTERS CAN COOK?

  On Saturday 24th August 2013 the management and sta� of ANSA Coatings Limited got together for some All Fours and curry 
duck....two classic Trini favourites. As we all know no real Trini lime is complete without some cold beers (Carib and Stag of course), 
old talk and good laughs. In the midst of all the liming Rene Medina from the Marketing Department was crowned the champion 

‘Curry Duck Cook.’  

Looks like they had a good time...don’t forget to invite us to the next lime ANSA Coatings!

Wha kinda All Fours is dat?

I guess the pepper was too hot for him?

Ah could do with some ah dat right now! 

Champion Curry Duck Cook: 
Mr. Rene Medina 
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Karaoke Edition
MEET OUR PEOPLE

Jason Boos
Draughtsman/Estimator - ABS
Performed ‘Wotless’ by Kes

On Saturday 17th August 2013 the ANSA McAL Group of Companies hosted its �rst ever ‘Show meh yuh calves’ Sta� Cooler 
Karaoke & All Fours Lime. We always knew that ANSA McAL employees were talented but we were not expecting the show 
of vocal abilities which we saw in the Karaoke Competition. 

Corporate Broadcast posed the following questions to seven of the brave persons who took to the stage for the Karaoke 
Competition: 
1. What made you decide to enter the Karaoke Competition?
2. Why did you choose the song that you performed?
3. What is your overall opinion of the ‘Show meh yuh calves’ lime?

1.  I generally like performing in Karaoke, I know I’m no Robin Thicke, but I think that it is a fun 

      and cool way to express yourself.

2.  Honestly, I was supposed to perform ‘Fly Away’ by Lenny Kravitz, but my co-workers at ABS 

     wanted me to sing ‘Single Forever’...again*. But I was looking at the general atmosphere of 

     the crowd and I thought that ‘Wotless’ would be a good �t. Plus I was sure I could nail a Kes 

      impersonation... without the ras of course.                                                              

     *(Jason took the Karaoke stage at ABS’ 2012 Christmas Party, where he performed ‘Single 

      Forever)

3.  It was entertaining. Good vibes all round! The winner deserved it entirely. BIG PROPS TO ‘JAH 

     CURE’!!! (We’re pretty sure he means ‘Big Props to Vivian’)

Christine Raeburn 
Trade Development Officer, 
Wine & Spirits Division - AMCO 
Performed ‘Stay’ by Rihanna 1.   I entered the competition because I love to sing. I love karaoke and it gave me a fun 

      opportunity to proudly represent my company: Alston's Marketing (AMCO).

2.    I chose Stay by Rihanna because it’s one of my favourite songs and everyone can relate to the 

       words and emotions in that song. 

3.    I thoroughly enjoyed it, though I wish that more people could have supported and enjoyed 

       the experience.

Marsha Worrel
Executive Assistant, Properties 
Department - ANSA McAL Limited                                                                
Performed ‘Tyrone’ by Erykah Badu

1.   I decided to enter the Karaoke Competition because I like to sing and I like to entertain. The 

      most important reason is that I like to have fun and see people having fun.  That brings joy to 

      my heart.

2.    I chose that song because it is a song within my voice range (even though I can hit higher 

       notes) and I felt comfortable to perform the song, as well as I like Erykah Badu's music.

3.    I felt it was fantastic, everyone who attended had a superfantabulos time (I know it's not a 

       word) and those who did not attend missed out.  I think that this will grow bigger and better 

      as the years go by.  It may possibly get as big as our Sports day.  Looking forward to next year 

      yeah!!!

Roxanne Joachim
Accounting Assistant – Tatil       
Performed ‘Girl on Fire’ 
by Alicia Keys 

1.  I have always loved Karaoke.

2.   I’m a fan of Alicia Keys and this song is one of my favourites

3.   The Karaoke Competition was a huge success. 

Ryan Crichlow
Inventory Officer – AMCO           
Performed ‘Locked out of heaven’ 
by Bruno Mars 1.  I have done karaoke at other places so when I heard what ANSA McAL was doing it; I decided   

      to enter the competition to represent on behalf of my company.

2.   I enjoy singing Burno Mars songs. He is one of my favorite artists at the moment.

3.   The ‘Show meh yuh calves’ lime was a good idea to encourage and strengthen Inter-Company 

      relations (within the group). I think the overall turn out for the event was a little poor, probably 

      due to the fact that it was the 1st event of its kind, but I am certain the 2nd edition will be 

      bigger and better. 

Wendy Ann Thomas
Classifieds Clerk – 
Guardian Media Limited  
Performed ‘Wining Queen’ 
by Denise Belfon

1.  I entered the Karaoke Competition because I like to perform and I like being on stage 

      because  I am in a dance group.

2.  Alicia and I chose ‘Wining Queen’ because we both LOVE Denise Belfon!

3.  It was GREAT!!! Very fun and entertaining and I got to meet persons from other companies in 

     the Group.                      

Afesha Daniel

 Performed ‘Frankie’ by Sister Sledge

1.  We enjoy participating in ANSA McAL events; seeing that Alstons Shipping is a    

      small subsidiary we want to be known as a force to be reckon with!!!!!!!!

2.   We wanted to go with a popular ‘Old School’ song by a female group. 

3.  It was a good experience (you ain’t see us enjoying ourselves) , we can’t wait for 

      the next one… or any other social event 

Wendy (right) performed alongside 
Alicia Williams from Guardian Media Limited

Veda Bissram
Sub-Editor – 
Guardian Media Limited                                                                                    
Performed ‘Burbujas De Amor’ 
by Luis Guerra                                                                                                   

1.     At �rst I had so many reservations about entering, as I am very shy. Ever since Christmastime 
(there was a Karaoke contest at the GML sta� party) I wanted to enter but couldn't muster up the 
courage to do so. Instead of having high expectations this time, I eased the pressure o� myself by 
looking at the attempt as a chance to "be silly and do something goofy" in front of my colleagues 
and so I felt less inhibited. I never expected to reach that far though, winning second prize. It just 
goes to show...we can never tell what prize might be in store for us unless we try. My lesson 
learned: Never underestimate my potential...and as I read somewhere before: Limits exist only in 
the mind.

2.  I chose ‘Burbujas De Amor’ after I read the English translation to the lyrics and found it so 
beautifully poetic; as a poetry lover it became special to me. I made it my duty to practice 
pronouncing/singing the lyrics naturally and not as an English speaker trying to sound like a 
Spaniard.

3.  I think the turnout could have been stronger, but I attributed that to the damp weather. As the 
evening passed the crowd grew though. I must give kudos to the coordinators of this event for the 
excellent follow-up and prompt communication with me, and I'm sure with the other contestants 
as well. The group support from my Guardian colleagues made me all the more comfortable to go 
ahead trying overcome my fear of singing in front of a crowd. I felt like a family member and not 
just an employee in a company. It was an honour representing the company and felt even better 
winning a prize on the Guardian's behalf.

................................................................................................................................................................................

Accounts Clerk II – Alstons Shipping Ltd.  

Candace Dedier
Senior Accounts Clerk – Alstons Shipping Ltd

Whitney Pope
Marketing Coordinator – Alstons Shipping Ltd.

Esther Chinnama
Documentation Clerk - Alstons Shipping Ltd.   
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